
                                                                                                            
  

FOR IMMEDIATE RELEASE 

DAZN SECURES GLOBAL BROADCAST PARTNERSHIP WITH FASTER 
FOOTBALL FOR A SECOND YEAR 

Deal brings fast-paced football tournament to fans free-to-air on DAZN in 200+ markets 

 

 

 

Singapore / London, [X] April 2026: Faster Football has renewed its global distribution 
partnership with DAZN, the world’s leading sports entertainment platform. Under the 
agreement, DAZN will stream the Singapore tournament live and free-to-air on its global 
platform. 

Faster Football, which launched as Soccer7Series in 2025, will take place from 24-26 of July 
at Our Tampines Hub Stadium in Singapore. The 30-hour live broadcast will feature 95 
matches across Men's, Women's, and Masters competitions, with teams from iconic clubs 
including AC Milan, Borussia Dortmund, Corinthians, Vasco da Gama, Yokohama F. Marinos, 
Leicester City, QPR, Coventry City, Hashtag United, Sydney FC, PERSIB and Shanghai 
Shenhua. 

Played in a fast, high-intensity format; 7-a-side, 7-minute halves, on a full-size pitch, Faster 
Football delivers high octane short-form football for live crowds and digital-first audiences.  

The agreement includes live coverage across 3 days, delivering highly repeatable and 
engaging content to fans around the world. DAZN’s global footprint, with availability in more 
than 200 markets to hundreds of millions of viewers, delivers Faster Football a platform to 
immediately reach a truly international football audience. 



                                                                                                            
 

 

Dom Lane, CEO of Faster Football, said: 

“We are delighted to be announcing the continuation of our partnership with the DAZN. We 
share a digital-first approach which engages football audiences globally and creates exciting 
opportunities for brand partners. Our strong relationship with DAZN also allows Faster 
Football to continue building out our broader multi-platform distribution strategy. That 
includes YouTube and a network of creator-led co-streamers, and also working with other 
broadcasters across Asia.” 

Shay Segev, DAZN Group CEO, said: 

“Faster Football is a great example of how new, high‑energy formats are reshaping the way 
fans experience sport. DAZN supports innovative competitions and giving them a truly global 
platform to grow. By bringing Faster Football to fans free‑to‑air in more than 200 markets, 
we’re helping the tournament expand its audience and unlock new opportunities at scale, 
while delivering fast-paced, engaging football built for today’s digital‑first fans.” 

More information and team listings are available at www.faster-football.com 

-ENDS-  
 

About Faster Football 

Faster Football is a global, short form football platform. Powered by data driven insights to 
deliver unrivalled audiences, Faster Football expertly connects media, sponsors, brands, 
content creators, talent and elite clubs during weekend long football tournaments, all held in 
iconic cities across Asia. 

Launched in Singapore in July 2025, Faster Football features Men’s, Women’s, and Masters 
competitions with clubs from Brazil, Germany, England, Italy, Japan, China, Indonesia, 
Malaysia, Thailand, Singapore, Vietnam, Australia and beyond. Matches are fast-paced, high-
scoring, and action-packed, designed for live stadium crowds and digital-first audiences.  

Faster Football combines elite competition, entertainment, and community engagement to 
deliver a new kind of football experience for fans everywhere. 

For more information, visit www.faster-football.com 

Contact: info@faster-football.com  

 

About DAZN 



                                                                                                            
DAZN, the world’s leading sports entertainment platform, streams more than 140,000 live 
events annually and is available in over 200 markets worldwide. DAZN is the home of 
European football, women’s football, boxing and MMA, as well as the NFL Game Pass and 
NHL.TV internationally. The platform features the biggest sports and leagues from around 
the world – Bundesliga, Serie A, LALIGA, Ligue 1, Formula 1, NBA, Moto GP, and many 
more.   

DAZN is transforming the way people enjoy sport. With a single, frictionless platform built for 
sport, fans can watch, play, buy, and connect. Live and on-demand sports content, 
anywhere, in any language, on any device – only on DAZN. The company partners with 
leading pay-TV operators, ISPs and Telcos worldwide to maximize sports exposure to a 
broad audience.    

DAZN is a global, privately owned company, founded in 2016, with more than 4,000 
employees. For more information on DAZN, visit www.dazngroup.com    

Contact: sofya.grebenkina@dazn.com 

http://www.dazngroup.com/

